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These 12 Key Strategies
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Key Strategies for a Successful Giving Tuesday

Giving Tuesday is an international day of generosity 
offering private K-12 schools a unique chance to 
boost their fundraising efforts. For schools looking 
to raise funds, enhance community engagement, 
and share their mission with a broader audience, 
Giving Tuesday presents an ideal platform. 
Through a mix of strategic planning, storytelling, 
community engagement, and technology, 
schools can maximize their impact and achieve 
fundraising success.

1.	 Set Specific, Achievable Goals

2.	 Use Compelling Storytelling

3.	 Engage Your Community

4.	 Create Innovative Fundraising Ideas

5.	 Maintain Donor Cultivation and Stewardship

6.	 Embrace Technology and Online Giving

7.	 Create Social Media Content Templates

8.	 Partner With Local Businesses

9.	 Utilize Your Website Effectively

10.	 Get School Leadership Involved 

11.	 Measure and Evaluate Campaign Success

12.	 Focus on a Specific Project to Create a 
Connection

This e-book is tailored for school development 
officers, principals, administrators, and financial 
officers who seek to leverage Giving Tuesday 
effectively. Here’s how you can prepare your 
school for Giving Tuesday and ensure a 
successful campaign.
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Strategic planning is crucial for maximizing the potential of a 
Giving Tuesday campaign. Establish clear objectives and outline a 
roadmap to achieve them.

•	 Define Specific Goals: Whether the aim is to fund new technology, 
provide scholarships, or renovate facilities, having a targeted 
goal can motivate donors to contribute. Specific projects create 
a stronger connection by showing donors the tangible impact 
their donations will have.

•	 Set Realistic Benchmarks: Use historical data to set achievable 
targets, breaking them down into smaller goals throughout 
the day. This helps maintain momentum and celebrates 
progress as milestones are reached.

•	 Identify Your Target Audience: Knowing your audience is key 
to crafting messages that resonate. Different groups, such 
as parents, alumni, or community partners, may respond to 
different aspects of your campaign.

Set Specific, Achievable Goals1
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Storytelling is a powerful tool in fundraising. When done right, it 
creates a unifying message and compels donors to act.

•	 Highlight Your School’s Mission: Reinforce why your school 
exists and what makes it unique. Focus on how your mission 
transforms students' lives and benefits the broader community.

•	 Share Student Success Stories: These stories are an effective 
way to illustrate the value of donations. They can include:

•	 Background: Share a student's journey before coming to 
your school, including any challenges they faced.

•	 School’s Impact: Describe how your school's support has 
helped them thrive.

•	 Accomplishments: Highlight achievements such as 
academic improvements, extracurricular involvement, or 
personal growth.

•	 Gratitude: Emphasize the student’s appreciation for the 
opportunities your school has provided.

•	 Call to Action: Encourage potential donors to contribute so 
more students can benefit in the same way.

Here is an example of a student story outline:

Use Compelling Storytelling2

Headline: "From Struggling Student to Thriving Scholar”

Introduction: Meet [Student's Name], a determined individual who overcame 
[briefly describe the challenge].

Transformation: With the help of [School Name], [Student's Name] 
discovered a passion for [subject/club], leading to improved grades and 
newfound confidence.

Gratitude and Call to Action: [Student's Name] is grateful for the support 
received and hopes others can access similar opportunities. Join us in 
making a difference on Giving Tuesday.
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Building a strong sense of community is essential for fundraising 
success. Utilize various communication channels to reach a 
wide audience.

•	 Use Social Media: Use platforms like Facebook, Instagram, 
LinkedIn, and X (formerly known as Twitter) to share student 
stories, videos, and behind-the-scenes content. Include hashtags 
like #GivingTuesday and #[SchoolName] to boost visibility.

•	 Execute Email Marketing Campaigns: Personalized emails can 
drive donations and engagement. Include calls to action, 
donor testimonials, and direct links to your donation page.

A compelling email may look something like this.

Engage Your Community3

Subject: “Join Us on Giving Tuesday to Make a Difference!”

Body: Dear [Donor Name], Giving Tuesday is around the corner, and we 
need your support. This year, we aim to [insert goal]. Every dollar counts and 
together, we can provide [mention specific outcomes]. Please visit [donation 
link] to contribute.
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Think outside the box to make your Giving Tuesday campaign 
stand out.

•	 Peer-to-Peer Fundraising: Encourage supporters to set up 
personal fundraising pages and share them within their 
networks.

•	 Matching Gifts: Partner with local businesses or corporations 
that will match donations, effectively doubling the impact.

•	 Virtual Auctions and Raffles: Host an online auction or raffle, 
featuring donated items or experiences.

•	 Themed Events: Organize events like a virtual talent show, 
charity walk, or cooking class to engage the community and 
attract donations.

Create Innovative Fundraising Ideas4
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Maintaining strong relationships with donors is crucial for ongoing 
fundraising efforts.

•	 Personalize Outreach: Segment your donor list to tailor 
communications. Acknowledge past contributions, express 
appreciation, and share the campaign's progress.

•	 Provide Regular Updates: Use newsletters or social media to 
inform donors about the impact of their contributions and 
how funds are being used.

•	 Exclusive Benefits for Donors: Offer incentives, such as VIP event 
invites or custom thank you notes to help donors feel valued.

Perhaps one of the most important steps to take when raising 
funds on Giving Tuesday is showing your gratitude to donors and 
the community. Even a simple “thank you” can go a long way. 
Before Giving Tuesday arrives, email past donors to thank them 
for their previous donations and explain how their gifts made a 
difference for your educational institution.

Include short videos or testimonials in both the email and on your 
website’s landing page. Ideally, featuring faculty, students, and 
staff in these videos to show everyone’s appreciation. Thanking 
past donors can remind them of the upcoming Giving Tuesday 
and may even lead to gifts this year. More importantly, donors 
deserve appreciation for their support.

Maintain Donor Cultivation and Stewardship5
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Effective use of technology can streamline the donation process, 
improve donor experience, and expand your reach.

•	 Optimize Your Website: Ensure your donation page is user-
friendly, mobile-responsive, and secure. Simplify the payment 
process to encourage donations.

•	 Use Giving Tuesday Platforms: Consider online tools designed 
specifically for Giving Tuesday fundraising. These platforms 
can help you manage donations, track progress, and increase 
visibility.

•	 Text-to-Give Options: Offer a text-to-give service to make 
donating as easy as sending a text message.

Engaging alumni and students on social media can amplify your 
reach and encourage donations.

•	 Social Media Share Templates for Alumni: Provide alumni with 
ready-to-use templates to share on their platforms.

The social post template could look like this:

•	 Video Content: Encourage current students to create short 
videos about their school experiences, sharing why they are 
thankful and how donor support makes a difference.

Embrace Technology and Online Giving

Create Social Media Content Templates

6
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“Make an impact this 
Giving Tuesday! Text 
[keyword] to [phone 
number] to donate 
and support [specific 
cause]. Every 
contribution counts!”

Image: [Provide a high-resolution school logo]

Caption: "I’m proud to support [School Name] on #GivingTuesday. Join me 
in giving back and making a difference together! [donation link]"

Here is a sample text-to-
give message:
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Local partnerships help raise awareness and add to your 
campaign's credibility.

•	 Sponsorship Opportunities: Partner with businesses that align 
with your school's mission. Offer to promote them in your 
campaign materials in exchange for sponsorship.

•	 Cross-Promotion: Work together with community 
organizations to reach a broader audience.

Your website should be a central hub for all Giving Tuesday activities.

•	 Create a Giving Tuesday Landing Page: This page should 
include campaign details, donor stories, a donation button, 
and updates on fundraising progress.

•	 Display a Countdown Timer: Build urgency by including a 
countdown to Giving Tuesday or the campaign’s end date.

•	 Incorporate Videos and Testimonials: Showcase videos featuring 
students, staff, or alumni talking about your school's impact.

Partner With Local Businesses

Utilize Your Website Effectively

8
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School leaders, including your principal and development officers, 
play a crucial role in setting the tone for the campaign.

•	 Letter from the Principal: Have the principal write an open 
letter about the importance of Giving Tuesday and how the 
funds raised will be used.

•	 Involvement in Events: Encourage leadership to participate in 
live or virtual webinars to share insights and engage with the 
school community.

•	 Give Real-Time Updates: Throughout Giving Tuesday, give 
real-time updates with a goal graphic on your school’s 
website. This information provides donors with a way to see 
how you’re making progress toward your goal and inspires 
donations from community members who haven’t given 
yet. Donors will be excited and encouraged by seeing the 
immediate impact of donations and watching as the progress 
bar gets closer to your school’s goal.

Understanding what worked and what didn’t is essential for future 
campaigns.

•	 Track Key Metrics: Monitor donation amounts, number of 
donors, social media engagement, email open rates, and 
website traffic sources throughout the campaign.

•	 Post-Campaign Evaluation: Once Giving Tuesday is over, 
gather the data and assess your overall impact. Identify 
strengths and areas that need improvement.

•	 Share Results With Donors: Communicate the outcomes of the 
campaign to donors, showing how their contributions made 
a difference. This transparency builds trust and encourages 
continued support.

Get School Leadership Involved 

Measure and Evaluate Campaign Success

10
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Identifying a specific project helps your families and alumni feel 
more connected to the cause. It adds a level of tangibility to 
the campaign, letting your community and school families see 
exactly where their money is going and what their contribution 
will achieve.

For example, your school’s project might be raising money for a 
new student computer lab for your school. Here are three ways to 
showcase the specific project: 

•	 Create a Visual for Donors: Showing potential donors how the 
lab will be incorporated as part of the school will help them 
visualize their donation in action. 

•	 Highlight Student Need and Usage: Highlight positive impacts 
the lab will make and include the number of students that will 
benefit from it during the school year. 

•	 Identify Benefits for Instruction: Discuss how the new lab will 
enable students to access advanced educational tools and 
resources, such as online courses, coding software, and 
expanded learning assignments.

Focus on a Specific Project to Create a Connection12

Additional Strategies for Maximizing Giving Tuesday Success
•	 Host a Kick-Off Event: Launch your 

campaign with a live or virtual event 
to energize the community and build 
excitement.

•	 Use Live Streaming: Platforms like 
Facebook Live and Instagram Live allow 
for real-time interaction with donors. Host 
a Q&A session, showcase student talents, 
or give a tour of the school.

•	 Create a Giving Tuesday Toolkit: Equip your 
supporters with social media graphics, 
email templates, and videos they can use 
to promote the campaign.

•	 Promote Recurring Giving: Encourage 
donors to sign up for monthly donations, 
ensuring sustained support throughout 
the year.
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By employing a comprehensive, multi-faceted 
strategy, private K-12 schools can capitalize on the 
opportunities that Giving Tuesday presents. The 
keys to success lie in strategic planning, impactful 
storytelling, broad community engagement, and 
making use of modern technology to facilitate 
online giving. As the giving season approaches, 
early preparation and creative strategies can help 
turn this one-day event into a springboard for 
long-term fundraising success.

Consider Diamond Mind’s suite of solutions, where your school can easily take and 
reconcile online Giving Tuesday donations. With Diamond Mind, add your school’s unique 
branding to all payment forms and offer families the ease of mobile donations, ensuring 
the convenience of making secure payments 24/7.  

Diamond Mind offers comprehensive financial reports, enabling informed data-driven 
decisions to finetune donation strategies. Easily create and pull in-depth reports 
reflecting online fundraising success, in addition to any other school-related events.

Learn more about how Diamond Mind solutions 
can ensure your Giving Tuesday is a success!

Implementing these strategies can not only make 
your Giving Tuesday campaign more successful 
but also lay the groundwork for a culture of 
philanthropy within your school community that 
lasts throughout the year.

We’re wishing you a wonderfully successful 2025 
Giving Tuesday!

https://www.diamondmindinc.com/demo/

